CONFERENCE SUMMARY
A survey of 200 participants and guests, who attended the 2011
Conference on “ Investing in the Ageing Boom”, Oct 13-14, shows
that 96% would be interested to attend or recommend their
friends to attend 2012 Conference. The survey reveals that
attendees took home new ideas, information, contacts, and
more. More than half the respondents planned to use what
they had learned to change or update an existing offering,
inspire the older adults they serve, and launch a new program.

INVESTING IN THE AGEING BOOM
(age of reason)

WHEN YOU LEAVE THE CONFERENCE, WHAT
DID YOU TAKE HOME WITH YOU?
New ideas

62%

New networking contacts

45%

Feeling inspired and renewed

38%

More understanding of issues facing the silver industry

56%

Information I did not know before

56%

Improved job skills

21%

Programmes to implement

28%

More understanding of issues facing my organisation

26%

INVESTING IN THE AGEING BOOM
(age of reason)

WHAT DO YOU PLAN TO DO WITH THE THINGS
YOU LEARNED AT THE CONFERENCE?
Change or update an existing programme or activity

51%

Share with the marketing staff

10%

Inspire the older adults I work with

38%

Improve business performance

15%

Launch a new programme

27%

Propose a new structure or initiative at my organisation 27%
Encourage culture change at my organisation

18%

Improve business communication

22%

INVESTING IN THE AGEING BOOM
(age of reason)

WHAT DELEGATES LIKED ABOUT THE
CONFERENCE?
• The macro perspective and specific areas like marketing,
healthcare, support services, social enterprise CSR that support
Ageing Well. I like especially the Age-Friendly Business -> something
Singapore Businesses should look into.
• Sharing of information and experience by the speakers. The great
lunch entertainment. The stories by Storm are inspiring.
• Programme of Technology & Innovation inspired me in providing
age-friendly services or environment.
• The ideas; case studies / examples to address issues that the elderly
population is facing.
(detailed feedback can be found at our website: www.ageingboomasia.com)
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CONFERENCE ENQUIRIES

Visit our website:
www.ageingboomasia.com

Contact us:
Tel: (65) 6536 8860
INVESTING IN THE AGEING BOOM
(age of reason)
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1. The story telling
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Q. When you leave the Conference, what did you take home with you?
New ideas
Feeling inspired and renewed
Information I did not know before
Programmes to implement

62%
38%
56%
28%

New networking contacts
More understanding of issues facing the silver industry
Improved job skills
More understanding of issues facing my organisation

45%
56%
21%
26%

R. What do you plan to do with the things you learned at the Conference?
Change or update an existing programme or activity
Inspire the older adults I work with
Launch a new programme
Encourage culture change at my organisation
T. Yes, I would like to participate in 2012 conference,
September 6-7, 2012 as:
Others (specify):

51%
38%
27%
18%

Share with the marketing staff
Improve business performance
Propose a new structure or initiative at my organisation
Improve business communication

Responded

25

Speaker
0%

Sponsor
0%

Volunteer; Partner

Note: Percentage may not add up to 100% due to rounding
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Participants
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S1. What did you like the most about the conference?
•
Ageing Trend / Technology usage for elderly - update and models. Power of words on ageing. Better
understanding of elderly market > 65 years - Soc Sector, Products, Technology for Silver sector.
•
Broadening the idea of ageing, concept of ageless, age friendly.
•
Comprehensive with lots of information and ideas.
•
Conductorcise.
•
Diverse insights but overwhelming conscious that much needs to be done viz ageing policy / sector and
tremendous opportunities though lots of mindsets and inertia in public and pte sectors.
•
Excellent coordination / setup.
•
Food was great!
•
Global trends in the silver industry.
•
Good and competent speakers.
•
Good opportunity to have a quick focus on ageing markets.
•
Good sharing by the speakers.
•
Include speakers / players in Asia - HK, Taiwan, China. Case study of products and services for the silver
industry. More business focus presentation, less of repetitive stats / data. Market survey, consumer
behaviour study, etc. Some presentations could take the form of poster presentation e.g. showcase of PA
Wellness Programme.
•
Marketing and selling to 50+ and beyond.
•
Motivational speeches by speakers like Kim Walker, Haresh Khoobchandani, Helen and Thomas.
•
Networking. Good data.
•
Opportunities to network and meet various speakers from other countries.
•
Panel discussion on ' Global Trends & Ageing' as this topic is most relevant to my field of working. It helps
me to better understand on the changing world's perspectives towards ageism.
•
Presentations.
•
Programme of Technology & Innovation inspired me in providing age-friendly services or environment.
Food is good.
•
Refreshing approach to conference structure, schedule. Presentations mostly within good time allocation;
good range of expertise and perspectives.
•
Relax mode, openness, creative interval and opening.
•
Segment on Technology and Innovation.
•
Sharing of ideas and concepts in the silver industry.
•
Sharing of information and experience by the speaker. The great lunch entertainment. The stories by
stomp is inspiring.
•
Sharing of information by the expert speakers.
•
Sharing, dialogue and entertainment.
•
Sharing, understanding and the openness of information.
•
Some presenters were very informative and able to present well.
•
Storytelling, great service and good food. Interesting quotes some contents: The Great Schlep, age-friendly
products, segmentation in advertising.
•
The conference provides a platform for all organisations concern ageing to gather and share their views /
exchange ideas through networking but it would have been better if participants are able to move around
more instead of a round table seating.
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S1. What did you like the most about the conference? (cont’d)
•
The environment setting.
•
The food is good. Place is good.
•
The ideas; case studies / examples to address issues that the elderly population is facing.
•
The little events and entertainment between talks.
•
The lunch entertainment. Opportunity for networking during lunch. Panel discussion.
•
The macro perspective and specific areas like marketing, healthcare, support services, social enterprise
CSR that support Ageing Well. I like especially the Age-Friendly Business -> something Singapore
Businesses should look into.
•
The professionalism of organiser and team, the quality of speakers and programmes - interesting touches,
storytelling, lunch time entertainment, networking.
•
The speakers and their findings.
•
The useful and thought inducing talks given by the esteem speakers.
•
The venue and the contents of the conference.
•
Understanding older consumers and how to market to them. Housing design.
•
Very informational. Service is good.
•
Very informative with many different approaches to various marketing strategies.

S2. What would you like to see being addresses in order to help your business in future conference i.e.
what topics would you like to hear more about?
•
Access to more examples of good CSR projects on social enterpreneurial ideas that work.
•
Ageing and the caring society i.e. healthcare professionals' views and perspectives towards Gerontology.
Health Promotion & Ageing.
•
Analysation of more local issues regarding eldercare and more examples and studies based for the Asian
context / market.
•
Case studies and examples of good programmes that supports healthy ageing.
•
Dementia & mental health
•
Example of what have done right or/and wrong by using technologies on ageing solution / programmes etc.
•
Healthcare costs.
•
How to market the healthcare and wellness (in terms of services & products, packing) through engaging
with the consumers at all level as well as focusing on the middle to higher income group.
•
I think Day 1 prog. Provides too much background that many already know about. Some of the speakers'
contents are quite motherhood! I think what would help in the programme next conference would be Best
Practices around the world / Social Enterprises conceived to meet ageing needs. My feedback is probably
based on my needs for 'how' rather than hang to make a case for investing in ageing business.
•
Learn about new ideas and innovation in engaging the ageless ageing group.
•
Market research - local consumer behaviour.
•
More ideas and solutions based on Singapore context.
•
More local examples; and ageing issues in other Asia countries that has a similar culture to Singapore (e.g.
Hong Kong; Japan).
•
More local issues addressed.
•
Palliative care for older people. Employment for elderly.
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S2. What would you like to see being addresses in order to help your business in future conference i.e.
what topics would you like to hear more about? (cont’d)
•
Person-centered care for person with dementia.
•
Programmes / activities that interest seniors.
•
Reduce on the statistics presentation. More sharing on Best Practices in each of their countries. Also the
challenges they faced and how they mitigate the situation. Have more video clips like those by Mr Ben
Lightfoot.
•
Research studies based on senior citizens on their interests and needs, and reasons for the inactive
seniors for not participating in activities.
•
Sharing of community support and services that are in demand. How to engage the community and family
in active ageing.
•
Some direct and practical tips that we could immediately implement or put into practice.
•
Successful examples of initiatives overseas to introduce in Singapore context.
•
Suggestion: For the panelist, it will be more apt to have Director from PA to be on the panel rather than the
chairman, who seem to comment based on a volunteer's perspective, rather than a macro / helicopter
perspective.
•
Topic such as 'Continuing To Do Things Different' will be very good.
•
Topics relating to social services sector.
•
Trends that will impact emerging occupational needs.
•
What types of training programme or talks are needed to address the gaps in the sector?

S3. What can we do in the next few months to help your business best respond to the issues raised in
the conference?
•
Contact us and we can discuss!
•
Further information and development on private care management services / industry.
•
Integrated Model Approach towards Ageing Trend in S'pore that is relevant to multi-cultural environment of
Singapore. Retiring Living Communities vs Activities in Singapore. Have a balance of foreign vs Asian
views on the issue.
•
Please put up notes and powerpoint slides / presentation shown in the conference website as promptly as
possible.
•
Re-look at the aspiration and needs of seniors and how to stay relevant to address it.
•
Sending of journal articles on ageing trends; articles of successful case examples.
•
Top priority to be given on ways to reach out to as many aged citizens as possible in order to activate and
engage them.
•
Trends that will impact emerging occupational needs.

Note: To ensure accuracy of feedback, comments have been compiled without any editing by Imedia International.
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